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Based on this invigorating impetus, designers were proposed the transformation of an old retail
store into the KALORIAS Club unit embed in the new brand concept. It should not be just another
gym, however the development of a new image and unique identity replicable in future clubs.
The aesthetics and the space should reflect concepts such as dynamic, simple but unique. Above
all, their thinking was in the assumption that this should be a gym for everyone, young and old,
athletes and sedentary, a welcoming and socializing environment, a real club for the family,
modern and contemporary. Analyzing the program requested and the physical dimensions of the
space, designers verified that many of the proposed uses did not need to take advantage of the
huge ceiling height, related to an efficiency reason and also because of technical impediments.
So their approach was defined by the strategic placement of closed lower dimension volumes,
connected by the huge void of the existing space. They aimed to emphasize the spatial fluidity
by painting in black all structural elements in order to dissimulate their physical limits, thus
creating the illusion of a wider area. On the other hand, in the new raised volumes was decided to
paint them in white achieving a more efficient diffusion of the natural light, which penetrates the
existing glazing into the gym. In those volumes, the three Studios and the Kids Area were installed,
since they have a more specific function. The programmatic arrangement and the placement of
the interior volumes, which define areas with different functions, had as its main premise the
correct relation to the need for natural light of the different activities, as well as to the commercial
impact of those activities near the public. To promote the commercial impact of some activities,
was explored the visual relation between interior and the exterior of the gym, captivating the
people circulating in the gallery along the glass facade. As a result of this strategy, the Kids Area,
the studio A with an exclusive use for Spinning classes, the reception and the cafeteria occupy

the longitudinal strip of the outside glass facade. et offer : Estidio vaTam !5
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O EXERCicio fisico
FORTALECE A MENTE.
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1 ENTRANCE 5 STUDIO A - RPM 9 MEN DRESSING ROOM 13 WOMEN DRESSING ROOM

2 RECEPTION 6 STUDIO B 10 TECHNICAL OFFICE
3 COFFEE SHOP 7 STUDIO C 11 PROFESSIONALS DRESSING ROOM
4 CHILDRENS AREA 8 CARDIO STUDIO 12 CHILDRENS DRESSING ROOM
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